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Jeff S. Jordan, Esq.

Assistant General Counsel
Federal Election Commission
999 E Street, NW
Washington, DC 20463

Re: MUR 7404
Hon. Andre Carson, Carson for Congress, and Timothy J. Moriarty as treasurer

Dear Mr. Jordan:

This response is filed on behalf of Hon. Andre Carson, Andre Carson for Congress, and
Timothy J. Moriarty in his official capacity as Treasurer (collectively referred to as the “Carson
Campaign”) to the frivolous complaint submitted by Mr. Pierre Quincy Pullins.

Mr. Pullins’ belief that the Carson Campaign “may have paid” a radio station and two
newspapers not to ask the campaign questions' and that the press may have “coordinated their
reporting with the Carson Campaign” for a payment? results in a violation of the Federal Election
Campaign Act, as amended, 52 U.S.C. §30101, et seq. (the “Act™), “the First Amendment,” and
FCC broadcast rules® is unsupported by any evidence and not true.

Mr. Pullins does not provide any evidence, only his imagination, to support his claims.
The Carson Campaign paid the usual and normal rate for radio and newspaper advertising. It did
not make any of the coordinated-reporting payments that Mr. Pullins believes were made and
there were no violations of the Act. For the reasons set forth below, this matter should be
promptly dismissed by the Commission.

1. Mr. Pullins provides no evidence to support his claims.

Mr. Pullins did not provide any evidence to substantiate his baseless allegations. Rather,
he engages in pure speculation to make his claims against the Carson Campaign. First, he
believes the campaign made unidentified payments to radio station WTLC, the Indianapolis
Recorder and the Indianapolis Star (the “Media Entities™) to not ask questions Mr. Pullins

! Complaint, at p. 2
2 Complaint, at p. 3
3 Complaint, at p. 3
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wanted them to ask.* The only “evidence” provided to support this claim derives solely from
Mr. Pullins’ imagination.

Second, Mr. Pullins also imagines that the Carson Campaign paid the Media Entities to
coordinate their news coverage which resulted in a violation of the Act.’ - Again, Mr. Pullins
provides no evidence to support his allegation.

On the other hand, there is ample evidence that proves Mr. Pullins’ allegations are false.
As discussed in detail below, the Carson Campaign paid the usual and normal charges for
newspaper and radio advertising and that all of the funds paid to the Media Entities were for
advertising.

2. The Carson Campaign paid for a newspaper ad at the usual and normal rate.

In April 2018, the Carson Campaign bought $1,593.45 in advertising from the
Indianapolis Recorder at the-usual and normal rate. The expenditure for the newspaper
advertisement was disclosed on the Carson Campaign’s July 15, 2018 Quarterly Report.5 The
Carson Campaign did not make any payments to the Indianapolis Star.

The $1,593.45 paid to the Indianapolis Recorder was the usual and normal charge’ for a '
31.5 column inch political advertisement in full color. The “Political and National Agency Rate”
charged by the Indianapolis Recorder is $36.30 per column inch.® The rate for a full color ad is
an additional $450.° The usual and normal amounts charged by the Indianapolis Recorder are
stated on Invoice # 147315 billed to the Carson Campaign and match the usual and normal
charges listed on the Advertising Rates sheet.'®

The Carson Campaign only made a payment at the usual and normal charge to the
Indianapolis Recorder for the newspaper ad. There were no extra charges or payments made to
“coordinate” their coverage or for any other purpose. The coordinated-reporting payments Mr.
Pullins imagined, did not happen. In sum, there was no violation of the Act when the Carson
Campaign paid the usual and normal charge for a newspaper ad in the Indianapolis Recorder.

4 Complaint, at p. 2

5 Complaint, at p. 3

6 See Exhibit A, Andre Carson for Congress, July 15, 2018 Quarterly Report, p.56

711 C.F.R. § 100.111(e}2)

8 See Exhibit B, Indianapolis Recorder Media Service Guide, Advertising Rates, p. 11

% See Exhibit B, Advertising Rates, p. 11

19 Exhibit C, Indianapolis Recorder Invoice # 147315 to the Carson Campaign (4/27/2018)
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3. The Carson Campaign paid for radio advertising at the usual and normal rate.

In April 2018, the Carson Campaign paid a media buyer, EchoPoint Media, $8320.50 to
purchase and place 30-second spots on several radio stations that ran in late April and early May.
The amount paid to the radio stations was at the usual and normal rate for Federal candidates and
the media buyer received a 5% commission on the radio advertising.

EchoPoint Media’s April 18, 2018 invoice to the Carson Campaign shows the net
payments to the stations for the radio ads (total $7,858.25) plus a 5% commission earned by
EchoPoint Media ($462.25) for a total amount owed of $8,320.50."" The payment by the Carson
Campaign of $8,320.50 is disclosed on the campaign’s pre-primary report filed with the FEC and
dated April 25, 2018."2

Mr. Pullins specifically imagined that the Carson Campaign’s payments to radio station
WTLC were for something more than just radio advertising. The detailed buy information,
however, proves that the payments were at the usual and normal charge and no additional
amount was paid for coordinated-reporting.

As an example, a review of the EchoPoint Media invoice, its Buy Detail Report, and
Radio One’s Political Broadcast Advertising Disclosure Statement for the ads purchased on
WTLC-AM (Radio One owns WTLC-AM and other stations) show that the Carson Campaign
paid the usual and normal rate for the advertising plus a 5% commission to EchoPoint Media.
First, EchoPoint Media’s invoice lists the net amount of advertising purchased from WTLC-AM
as $51."

Second, RadioOne’s Political Broadcast Advertising Disclosure Statement, effective as of
January 27, 2018, shows that the usual and normal gross rate for a 30-second spot on WTLC-AM
in the 1-3 p.m. time-slot is $5 per spot.!* The RadioOne gross rate includes the amount charged
by the station plus a 15% commission for the buyer. The 15% commission fee added by
RadioOne in the rate chart is the highest end of commission rates charged by buyers. Campaigns
and other entities that purchase advertising commonly negotiate lower commission fees with
their media buyer. In this case, EchoPoint Media charged a commission fee of 5% to the Carson
Campaign for the over-all buy.

Third, EchoPoint Media’s “Buy Detail Report” shows that the Carson Campaign’s 30-
second spot ran on WTLC-AM during the 1-3 p.m. time-slot 12 times between April 16 and May
13,2018." The gross rate for the ads purchased on WTLC-AM would be $60 ($5 per spot times

1 See Exhibit D, EchoPoint Media invoice to Carson Campaign (April 18, 2018).

12 See Exhibit E, Andre Carson for Congress, April 25, 2018 Pre-Primary Report, p. 32.

13 Exhibit D, p.2

14 See Exhibit F, RadioOne Political Broadcast Advertising Disclosure Statement, p. 5 (effective as of January 27,
2018)

15 See Exhibit G, EchoPoint Media, Buy Detail Report, p. 1 (for the flight period April 16 - May 13, 2018)
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12 airings of the 30-second ad). The net amount paid to the station for the 12 spots was $51 (the -
gross rate amount ($60) minus the 15% commission rate ($9) equals net amount of $51 to
station). The $51 net amount that should have been paid to WTLC-AM according to Radio

One'’s rate chart matches the $51 net amount listed as due to WTLC-AM on EchoPoint Media's
invoice.'6

Finally, EchoPoint Media’s 5% commission fee for the $7,858.25 net buy (the amount
actually paid to the stations) was $462.25 and is included in the total amount of $8,320.50 paid
by the Carson Campaign to EchoPoint Media.?

The documentary evidence and this example show the Carson Campaign paid the usual
and normal rate for advertising to WTLC-AM. There were no extra charges or payments made
by the Carson Campaign to coordinate reporting with the radio station, or for any other purpose.
Again, the coordinated-reporting payments Mr. Pullins imagined, did not happen. In sum, there
was no violation of the Act when the Carson Campaign paid the usual and normal charge for
radio spots that ran on WTLC-AM. '

4. The Media Entities are permitted to cover campaign news in their usual manner.

The Media Entities are permitted to cover campaign news in their usual manner. The
claims made by Mr. Pullins -- that he was excluded “from being interviewed;”'® that he was
unfairly listed as being “unavailable to be interviewed at press time;”'? that some of his answers
were “edited out” of interviews;2? and that he was censored by the Media Entities?! -- are
commonly made by losing candidates. Similar complaints were made by a Republican candidate
in Texas against The New York Times Company, The Wall Street Journal, CNN, Time, Reuters,
USA Today, The Washington Post, Newsweek, and NBC — and they were all dismissed by the
FEC.in unanimous votes.??

The costs incurred in covering or carrying a news story, commentary, or editorial by any
broadcasting station, newspaper, Web site, magazine, or other periodical publication, including
any Internet or electronic publication are excluded from the definitions of “contribution” and
“expenditure,” unless such facilities are owned or controlled by any political party, political
committee, or candidate.>? This exemption from the definitions of contribution and expenditure
is commonly known as the “press exemption.”?*

16 Exhibit F and Exhibit D

17 Exhibit D

'8 Complaint, at p.1 and p.2

¥ Complaint, at p.2

20 Complaint, .at p.3

2 Complaint; atp. 3

2 See FEC MURS 7218, 7224, 7231,'7236, 7237, 7238, 7239, 7240, and 7241 (July 13, 2017)

B See 52 U.S.C. § 20101(9)(B)(i); 11 C.F.R. §§ 100.73 (excluding bona fide news coverage from the definition of
“contribution™); and 100.132 (same for the definition of “expenditure™).

24 FEC Advisory Opinion 2005-19 (Inside Track Productions), at 5
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The FEC uses a two-step analysis to determine whether the press exemption applies.
First, it considers whether the entity in question is a media entity, focusing on whether the entity
produces, on a regular basis, a program that disseminates news stories, editorials, or
commentary.? Second the FEC considers two factors in dctenmmng the scope of the exemptlon

| (1) whether the press entity is owned or controlled by a political party, political committee, or

candidate; and, if not, (2) whether the media entity is acting as a media entity in conducting the
activity at issue (is it acting in its “legitimate press function”).?® In determining whether an
entity is engaging in a legitimate press function, the FEC considers (1) whether the entity’s
materials are available to the general public; and (2) whether they are comparable in form to
those ordinarily issued by the entity.?’

Mr. Pullins does not claim, and there is no indication, that the Media Entities do not
produce news stories on a regular basis or that they are owned or operated by a political party,
political committee, or candidate. There is no indication or evidence that when the Media
Entities were disseminating the news stories at issue that they were not operating within a
legitimate press function, other than in Mr. Pullins’ imagination.

The activities engaged in by the Media Entities when they covered the primary campaign
fall within the press exemption. As demonstrated above, there were no payments to Media
Entities for anything other than newspaper and radio ads. There was no violation of the Act.

Conclusion

The facts in this matter demonstrate that there is no reason to believe there was a
violation of the Act. Mr. Pullins provided nothing, other than his belief, to support his
allegations. On the other hand, actual evidence shows the Carson Campaign only paid the usual
and normal rate for newspaper and radio ads and it did not make any extra payments for
coordinated-reporting or any other purpose. There is no reason to believe a violation of the Act
occurred and we respectfully request that the Commission dismiss this matter.

' Respeftfully sybmitted,

b

ounsel {0 Hon. Andre Carson,
Andre Carson for Congress, and
Timothy J. Moriarty, as Treasurer

% See FEC Advisory Opinions 2010-8 (Citizens United); 2005-16 (Fired Up!); and 1996-16 (Bloomberg).
26 See Reader's Digest Association v. FEC, 509 F.Supp. 1210, 1215 (S.D.N.Y. 1981)
2 See Reader's Digest Association, at 1215.



EXHIBIT A




07/14/2018 23 : 56
PAGE 1/85

- REPORT OF RECEIPTS ]

Image# 201807149115499930

O 3 _ For An Authorized Committee Office Use On!
1. NAME OF ' TYPE OR PRINT V¥ Example: If typing, type 12FE4M5
COMMITTEE (in full) over the lines. T
Andre Carson for Congress
LlllllLJIlllLlllllllllllllLLlllIIlllllllllllll
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cmy a STATE A ZIP CODE A

2. FEC IDENTIFICATION NUMBER V¥

: . STATE ¥ DISTRICT
C co0442921 3. ISTHIS x NEW AMENDED

REPORT ™ OR ) | IN | 07 |

4. TYPE OF REPORT (Choose One)
(a) Quarterly Reports:

(®) 12-Day PRE-Election Report for the:

Primary (12P) General (12G) Runoff (12R)
April 15 Quarterly Report (Q1) )
Convention (12C) Speciat (12S)
X July 15 Quarterly Report {Q2) )
M M/ B D /Y Y Y ¥ in the
October 15 Quarterly Report (Q3) Election on State of

January 31 Year-End Report (YE) | (c) 30-Day POST-Election Report for the:

General (30G) Runoff (30R) Special (30S)
Termination Report (TER) M M 7 DD Y Y Y Y in the
Election on State of
M M 7 B D 1Y Y Y Y M M 7 D O 4 Y Y Y Y.
5. Covering Period 04 19 2018 through 06 30 2018

1 certify that | have examined this Report and to the best of my knowledge and belief it Is true, correct and complete.
Moriarty, Timothy, J., ,
Type or Print Name of Treasurer

Moriarty, Timothy, J. M. M 7 o o 1 ¥ v

Y v
12
Signature of Treasurer [Electronically Filed] Date 07 _ 2018

NOTE: Submission of false, eroneous, or incomplete Information may subject the person signing this Report to the penalties of 52 U.S.C. §30109.
Office

Use FEC FORM 3
L Only (Revised 05/2016) J
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SCHEDULE B (FEC Form 3)
ITEMIZED DISBURSEMENTS
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Detailed Summary Page
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(check only one)
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20a | 200 20¢ 21

Any information copied from such Reports and Statements may not be sold or used by any person for the purpose of soliciting contributions
or for commercial purposes, other than using the name and address of any political committee to soficit contributions from such committee.

NAME OF COMMITTEE {in Ful)
Andre Carson for Congress

Full Name _(Last. First, Middle Initial)
A. Indiana Democratic Party

Date of Disbursement

M M [ 2 ] / Yy v ¥ A 4

Mailing Address 115 W Washington St 05 30 2018
Suite 1165
City State Zip Code o
t
Indianapolis IN 46204 FEC Iden mcatlor‘\ Nymber
P ! Disbursement
[ntamet and Email C  coooss1s
Candidate Name Category/ Amount of Each Disbursement this Period
Type - . . LT . Lt
Office Sought: House Disbursement For: 2018 . .- iy 120.00
Senate Primary E] General Transaction ID : D612540" '
President Other (specify) v Memo Item * In-Kind Received
State: District:
Full Name (Last, First, Middle Initial)
g, Indiana Democratic Party Date of Disbursement
em— ] L] 7 -] ] / Y A 4 A 4 Y
Mailing Address 145 w Washington St 06 26 2018
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Pi 1 Disb nt
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Office Sought: House Disbursement For: 2018 " P 66?..00
Senate Primary General Transaction ID : D612541 T
President Other (speclfy) v . Memo Item " In-Kind Recelved
State: District: ’
Full Name (Last, First, Middie Initiat)
c. !ndianapolis Recorder Date of Disbursement
~ [ I { o o ? Y A 4 Y Y
Mailing Address 2g01 Tacoma Avenue 04 27 2018
City State Zip Code o
FEC Identification N
Indianapolis IN 46218 C Identtfication Number
Purpose of Disbursement C
Advertisement
Candidate Name Category/ Amount of Each Disbursement this Period
) Type . . . e .
Office Sought: House Disbursement For: . 1593.45
: ’ L S
Senate Primary General Transaction ID : D610308
President Other (spacify) v Memo ltem
State: District:
SUBTOTAL of Disbursements This Page (optional) > 2375.45
? ] -
TOTAL This Period {(last page this line number only) >
9 ] .

FEC Schedule B (Form 3) (Revised 05/2016)
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Do you have a product you are trying to
promote? Can the general community
benefit from the services that your
company provides? Are you trying to reach
a specific audience?

If you answered yes to any of these questions, the Recorder Media Group
has exactly what you need.

Under the umbrella of the Recorder Media Group are the legendary
Indianapolis Recorder Newspaper and the contemporaty Indiana
Minority Business Magazine.

At 117-years-old, the Recorder has been a mainstay in the community by
providing powerful and informative news that enhances the knowledge of
African-Americans throughout Indiana, the country and even the world.

While the Indianapolis Recorder Newspaper covers a wide array of topics
ranging from politics and heaith care to education and entertainment,
the Indiana Minority Business Magazine focuses on business, lifestyle and
diversity. The statewide publication has garnered respect and accolades
from some of the state’s top companies and business executives.

Both of our award-winning publications are leaders in the industry. We
also have newly-enhanced websites that allow us to address your needs
with a more technologically-advanced approach. We are committed to
being quality news-gathering resources that not only service the general
community, but also work hard to effectively meet the needs of our
clients.

Feel free to peruse this media kit. Our talented sales staft is readily
available to provide you with a competitively-priced proposal that will
successfully meet all of your needs. We are here to serve you!
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;% The Indianapolis Recorder Newspaper is the nation’s fourth oldest surviving
African-American newspaper in the country. What began in 1895 as a two-
\ page church bulletin created by co-founders George P. Stewart and Will
Porter now halls as one of the top African-American publications in the
United States. In 1897, the newspaper's co-founders expanded their
successful newssheet into a weekly newspaper. The eartiest existing
issues of the Recorder date back to 1899 - the same year that Porter
sold his share of the paper to Stewart.

4 William G. Mays, the paper's current publisher, purchased The Indianapolis
Recorder Newspaper in 1990, entrusting his niece, Carolene Mays to serve
as president and general manager. Carolene gave the paper
}q new direction and a blueprint for success for more than

« 12 years before returning to community service in local
government.

~\r

Experlenced journalist and longtime Recorder
employee, Shannon Willlams succeeded Carolene
as president and general manager. One of the
inftial things Willlams did In her role as president
was form the Recorder Media group which houses
the Recorder, Its sister publication the Indlana
Minority Business Magazine and serves as an in-house
marketing/ communications firm.

ECORDER
MEDIAGROUP
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"In North America. Mays Chemical Company also has the distinction of

PRESIDENT
AND GENERAL MANAGER
SHANNON WILLIAMS

Shannon Williams Is the president and genercl manager of Recorder Medla Group. Over the
years, this national award-winning journalist has demonstrated tremendous skills in the areas of
communications, leadership and agvocacy.

Hertenure withthe companybeganin 2000as marketing andcirculation manager.
Recognizing her vast manageriat and written skills, Williams was promoted to
ossistant editor one yaar later and in 2002 she became editor; making her the
youngest to hold such a title in the history of the company. After only six years
at the Recorder, Willlams was appointed vice president. She began serving
in her current capacity as president and genetal manager in 2010.

Willlams has recelved numerous awards for her contributions in the
communications industry from organizations such as the Society
of Professional Journalists and the National Newspaper Publishers
Association. Willoms was featured in the February 2007 Issue of
Ebony maogazine as one of the nation’s future leaders. In addition
she was recently recognized by Indianapolis Business Journal in the
} publication’s Forty Under 40 feature that profiles Individuals who are
excelling in thelr respective flelds.

Williams serves on a variety of nonprofit boards with focus areas
ranging from education to the arts. In 2011 Willlams made history by
becoming the first African - American to serve on the Hoosler State
Press Assoclation board.

PUBLISHER
WILLIAM G. MAYS

Willlam G. Mays has often been called “Indiana’s most successful Black
businessman.” The highly respected entrepreneur started Mays Chemical
Company, Inc. in 1980 and tronsformed It from a one-person operation in
a two-room office to @ company that today serves cilents in all 50 states,
Mexico and Puerto Rico.

Mays Chemical generated more than $162 million in sales at the end of
last year and is ranked amongst the top 13 largest chemical distributors

repeatedly being on Black Enterprises’ top 20 list.

Mays’ enfrepreneurial splrit and dedication to the community led him
to acquire the Recorder In 1990. He Is also the former owner of Hoosler
Radio and Television Properties, and has significant interest in a property
management firm, several golf courses, construction companies, and
other small businesses.

His generous phllanthropic contributions are a valued resource to many
organizations, including the NAACP and The Mays Fomily Foundation:
which he founded to provide funding for youth development and
education. Among Mays' extensive list of honors is his position as the
first African - American chairman of the Indiangpoiis Chamber of
Commerce and the first African - American appolnted choirman of the
Indiana Lottery Commission. He holds Honorary Doctorate Degrees from
indlana University, Martin University, Marian University and the University
of Evansville.




Indionapoilis Is the 12th largest city in the Unlited States,
ond the second largest clty In the Midwest. In 2010, the
population of iIndionapolis was 820,445, making it one
of the fastest growing reglons in the United States. It is
by-far one of our country’s most livable big cities.

Forthose who reside and work here, Indianapolis has o
quality about it that makes even the heart of a bustling
downtown fes!l like home. Indlanapolls is comprised
of 352,164 households, with an average of 2.44 people
living In each housshold. These households can be
broken down into various family types:

B Married with children - 18.4%

fl Mairied without children - 22.8%

M Single parents - 11.8%

M Living alone - 31 .8%

B Other - 15.2%

Indlanapolis Is a cily that embraces diversity.
A breakdown of the city's population by
race/ethnicity Is as follows:

8 White - 69.7%
8 Black - 25.9%
8 Hispanic or Latino - 6.5%
A Asian - 1.6%
Two or more raclal groups - 1.5%
B American Indian or Alaskan Native - 0.3%
&8 Native Hawalian and Other Paclfic islands - 0.1 %
B African-American populotion,
Indy metro Area: 283, 549
African-American population,
Indianapolis/Marion County. 256418

DIV o P D
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THE

INDIANAPOLIS

MARKET

For much of its history, indianapolis has oriented itself around
government and industry, porticularly maonufacturing.
Today, Indlanapolls has a much more diversified economy,
contiibuting to the flelds of education. health care, and
finance. Toursm Is also a vital part of the economy of
Indianapolis. and the city plays host to numerous conventions
and sporting events. Of these, perhaps the most well known
is the annuatl indianapolis §00. Other major sporting events
include the Brickyard 400 and the Men’s and Women's
NCAA Basketball Tournaments. Jonuary 2012 marked the first
time Indianapolis hosted the Super Bowl. Super Bowl XLVI
took place at Lucas Oil Stadium and garnered worldwide
attention.

Visitors are drawn from all over the globe to enjoy
Indlanapolis’ top-notch professional sports venuss. a thriving
convention Industry and numerous cultural attractions. And
when they arrive, they too experience the Hoosler character
and hospitality that make Indianapolis speciat.

Source: The preceding statistical Information Is derived
from statistics gathered by the 2010 U.S. Census Bureau, the
U.S. Bureau of Labor Statistics and the Bureau of Economic
Analysis.

ECORDER
MEDIAGROUP
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INDIANAPOLIS
RECORDER
NEWSPAPER ozt
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.m—-_;,—...aa-—""

Since lts Inception in 1895, the Indlanapolls Recorder
Newspaoper has maintained a solid reputation of pabl -
providing quality news, advocating for the underserved, = et
and operating with integrity. ' Temmm
As the fourth oldest-surviving Afilcan American
newspaper in the country, the Recorder has a staying
power that has surpassed hundreds of other publications
in its class. This publication has seen and reported it all
- from the trigls of a segregated country, to the struggles
and progression of the Clvil Rights Era, to even the trlumph
of electing America’s first Black president - for year:
the Indionapolis Recorder has taken our responsibllity ¢
educating the public very seriously.
The community’s incessant frust in the Recorder provic &%
your company with a strong foundation to promotey <=
business.
As the Recorder ushers toward the future we contint
reignite our fire by being more creative in our appro
more focused on the concerns of our community and 1
dedicated to the empowerment of African-Americans
That creativity, compassion and dedlcation transcenc
the service our team provides for you.
While times have certainly changed since the p
Inception in 1895, our commitment to the people ws
hasn't. Now more than ever, the Recorder Is working
the needs of our community and our clients. We'r
this with fresh views and o renewed spirit.
The indianapolis Recorder Newspoper Is
a certified Minority and Women
Business Enterprise with
the City of
Indianapoils
ond the state
of Indiana.

EDIAGROUP
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WHO’S READING THHE

INDIANAPOLIS
RECORDER

Here is some demographic information that may help you choose the
Indianapolis Recorder as the platform to promote your products and services:

Circulation: nearly 11,000 | Readership: 108,000 | Paid circulation: 76%
Unpaid circulation: 24% | Average website page views per month: 44,461

86% of respondents soid they purchase products 34% of Recorder readers earn beiween $25,001 - $49,999
or services from ads seen In the Indianapolis Recorder. 28% of Recorder readers earn between $50,000 - $74,999
27% of Recorder readers ore between the ages of 45-54 37% of Recorder readers graduated high school

37% of Recorder readers are between the ages of 2544 35% of Recorder readers had some college

Percentage of readers who plan to
purchase the foliowing in the next 12
months:
84% Women's Apparel
79% Dining & Entertainment
71% Pharmacist/
Prescription Service
70% Men's Apporel
61% Legal Gambling
Entertalnment (Lottery,
Casinos, Racetracks, Bingo)
41% Children’s Apparel
41% Furniture / Home Furnishings
40% Vacations / Travel

Newspaper ads work|

72% of readers sold or got calls from
a newspaper classified ad

77% of readers read retall store ads
72% of readers read an insert always
or frequently In the last 30 days

84% of readers have not responded
to a Cralgslist ad In

the last 30 days

information provided by the
Circulation Verification Councll, the
Newspaper Reader Survey Resulls
{Pulse of America),

and an independent Recorder
Media Group study.

21% of Recorder readers graduated college
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PLAN YOUR WORK
WORK YOUR PLAN

2015 EDITORIAL CALENDAR

Jaonuary

Yearin-Review / Turning over a Leaf (January 2 - broadsheet)

The first issue of 2015 highlights some of the most interesting and highly-discussed news stories of 2014. A synopsize will be given in all
areas of the newspaper such as general news, religion, sports, health, etc. This special issue will also feature five things to lhat can be
done to get a fresh start and tum over a new leof In life.

Gov, Mike Pence: Two Years Later (Jonuary 9 - broadsheet)

Halfway intfo his first term as governor, the Recorder has a one-on-one with Gov. Pence and examines key aspects of his first two years
Including key accomplishments and controversial declsions.

Champions of Diversity (January 16 - broadsheet)

The Recorder’s sister publication. Indioana Minority Business Magozine celebrates its 10-year anniversary! in recognition of the
milestone, the annual Champlons of Diversty Awards Dinner returns to honor noteworthy Individuals. businesses and organizations
that are committed to diversity. Leam about each award reciplent as well as the history of IMBM In this issue.

February
Black History Month (February 6 - tabloid)
2015 marks the 120th anniversary of the Indianapolis Recorder Newspaper and the annual Black History tablold Is full of ol things

Recorder including historical moments in the newspgoper's history, individuals who have made significant contributions to the
Recorder. and a homage to Indiana’s premier Black newspaper.

Bring on the Fun (February 27 - tabloid)
With spring break upon us and summer just around the cormner, Bnng on the Fun gives the rundown on hot destinations and activities

the entire family can enjoy while taking a break from school and work. In addition, the Recorder provides a listing of local summer
camps and activities for chlldren of all ages.

March
Madly in Love with March (March 20 & 27 - broadsheet)
Everyone is abuz In March and so Is the Recorder! In this Issue we break down everything relative to March Madness including

profiles on Indlana teams and players. In addition. fwo of the Recorder's biggest sports fans will keep viewers updated with their
favorite picks and brackets via indlanapolisRecordercom.

April

Final Four in Indy (April 3 - broadsheef)

The Finol Four brings more fo Indiana than basketbal, it also brings a weatth of financial resources which is why the Recorder looks
at the fremendous economic impact of the Final Four and other loige-scole events hosted in the city. We aiso highlight the various
teams In town for the blg showdown. And Final Four coverage wouldn’t be compiete without an indepth report on the NCAA.

The popular Around Town section of the paper will feature a cover story on Indlana natives Involved in the games, be It o player,
cooch or member of administration.

Real Estate / Organization (April 17 - broadsheet)
Spring Is the perfact time to get organized. And while you're getting organized you may determine you'd like to move Into new home.

The Recorder gives readers a plethora of organization fips In this Issue as well as provides strategles for buying and selling o home. in
addition, select indianapolis realtors will share the secrets of thelr success.

May
indiana’s Primary Election (May 1 - broadsheet)

Only days away from the May 5 primary election, Hooslers will have access to key political races, candidate agendas, information
on voting sites, as well as Election Day specifics from all politicol parties.

Tourism (May 1 - tabloid)
All aboardl As travel season kicks off, the Recoider examines the various modes of transportation indlana residents should consider

for thelr trave! plans. The newspaper also looks exotic at locations throughout indlana that offer the best relaxation, education and
fun options for the entire family.
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A Tribute fo Moms (May 8 - broadsheet)

The impact mothers make on the lives of thelr chiidren is insurmountable and the challenges they endure should never go unnoticed.
In honor of Mother’s Day the Recorder shares compassionate stories of mothers who faced adversities and overcame challenges.
There will also be alisting of soclal senvice orgonizations that assist mothers In need., tips for new moms and organizations moms can
participate in to exercise their civic duty.

June

Black Music Month (throughout June - Around Town)

In the post the Recorder has profiled locol ond natlonal arlists in every genre of music. This year we toke o fook at cholrs and thelr
growing popularity across musical genres. In addition, we will also profile varlous local choreographers. '

A Tribute to Dads (June 19 - broadsheet)

Time to celebrate dads! This Issue of the Recorder features local fathers who detall fatherhood from thelr perspective. Ffrom thelr
prefarred gifts to racelve. to parenting advice and the difterences between ralsing sons and daughters; these fathers share everything
from a male’s psrspective. This Issue also discusses the Important role fathers play In thelr children’s lives and why I’s essentlal to be
on active, engaged parent.

Food, Drinks and Fun! (June 26 - tabloid)

We all have fo eat, right? As a matter of fact, eating can be quite an enjoyable experience for us. Throw in some great wine or other
“spirits,” and the experience Intensifies. In this special tabloid. the Recorder dishes on food. drinks and fun. Included in the coverage
are minority-owned restaurants, profiles of Black chets, dellclous recipes, info on vegetaranism, cullnary schools, farmers markets,

urban gardens, local winerles and breweries, and the list goes on and on. Food, Diinks and Funi Is the ultimate dining ond beverage
experience.

July
Independence Day! (July 3 - broadsheef)

In celebration of the United States’ anniversary. the Recorder features key historical facts about America, festivities throughout the
clty. and dellclous recipe optlons for your backyard barbeque.

Summer Happenings (July 17 - tabloid)

In the Recorder’s highest-distibuted Issue of the year we highlight everything relative to summer; from local activities and aftractions.
fo camps and communily service centers, and every activily imaginable for children to participate in, Summer Hoppenings has
it all. The annual supplement is distibuted during Indiana Black Expo’s Summer Celebration and Is ossessable to thousands of
Indianapolis visitors and residents.

Back 1o School (July 24 - broadsheet)

Everything a parent or child needs to know about schoot is In this special section. Topics Include: tips on bullying; comparisons
between charter. public and private schools; helpful ips; and things fo consider when selecting a daycare or atterschool program.
There Is also o photo spread featuring some of today's hottest styles.

August
Indiana State Fair (August 7 - Around Town)
Ase you ready to visit livestock. shop cool vendors, attend various concerts AND eat tons of food? If so, you need o check out the

Recorder’s speclal coverage of the Indlona State Falr. This Issue has everything you need fo know about the falr, Including key
discounts specifically for Recorder readers.

September
Black Business Profiles (Sept. 18 - broadsheet)

African-American business owners in Indy date back hundreds of years. In this speciol pullout, the Recorder profiles Block-owned
businesses throughout the city.

October
Politics - Part 1 (Oef. 23 - broadsheet)

This issue is an extension of the Recorder's primary election coverage. Read about the couniy finalists and thelr perspectives on
various topics that aftect you.
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Politics - Part2 (Oct. 30 - broadsheet)
Not only will readers be briefed on statewide politicat candidates, there will also be delalled information on voting dos and don'ts,
poll sttes. key voting facts, ond much more.

Exclusive coverage:

+*+*Celebrating 120 Years of Nows***

The Indianopolis Recorder Newspaper, America’s diholdest Black newspaper and one of the Top 13 African-Americon newspapers
in the couniry celebrates 120 years of news gathering through six weeks of coverage and festivities. The coverage culminates
mid-October with a special 120th Anniversary Celebration where key figures in the newspaper's history, dignitarles and longtime
supporters of the paper will celebrate during an evening of food, fun and reflection.

The following are snapshots of coverage In celebration of the Recorder's historic anniversary. Each Issue describes the Recorder
and the state of local and national affalrs that shaped the newspaper's coverage during that time.

The Recorder @ The Beginning (Sept. 11 - broadsheet)

The Recorder @ 25 Years Oid (Sept. 18 - broadsheet)
The Recorder @ 50 Years Old (Sept. 25 - broadsheet)
The Recorder @ 75 Years Old (Oct. 2 - broadsheet)
The Recorder @ 100 Years Old (Oct. 9 - broadsheet)

The Recorder Now (Oct. 16 - broadsheet)

November
Gifts Galore! (Nov. 27 - broadsheet)
Just In time for the after Thanksglving shopping kick-off, this expanded section of the Recorder Is o shopper's delight. Complate

with offordable glft ideas, cool gadgets. local places to shop and everything else needed for the hollday season, Gifts Galore Is a
perfect resource to complete your shoppln_g list or stoy updated on the hottest tems of the season.

December
Healthy Living (Dec. 11 - tabloid)

Heolthy Living offers tips to iive longer. heatthler lives as well as recommendations by some of health care’s most respected
speciatty physiclans.
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INDIANAPOLIS RECORDER
ADVERTISING RATES

Commission and Payment Terms:
B Agency commission is 15%
B Net due in 10 days
B Payment on account is not
dependent upon receipt of tear sheets
B Ads of $100.00 or less must be paid in advance
| All political ads must be paid in cldvanco
@ All rotes are net

Political and National Agency Rate: $36.30

Local Open Rates:.

1-13 woeks $21.95 per column inch
14-26 weeks $20.35 per column inch
27-39 weeks $18.76 pet column inch
40-52 weeks $17.16 per column inch

Non-profit / Church Display:
$16.34 per column inch

“Memoriam / Card of Thanks / Congratulations /

Obituary
$1.50 per word (¢) $8 50 picture (+) §8.50 Typesetting

Front Page Banner Rales:

A Section $750.00
B Section $550.00
Around Town $350.00

Classified / Real Estate Rates:
$17.55 per column inch

Legal Rates:

Dissolution of Company $70.00 (1x run)
Notice of Final Accounting  $70.00 (Ix run)
Notice of Administration $80.00 (2x run)
Change of Name $109.00 (3x run)
Dissolution of Marriage $109.00 (3x run)
Notice of Adoption $109.00 (3x run)
Notice of Real Estate $109.00 (3x run)
Petition of Guardianship $109.00 (3x run)
Summons by Publication $109.00 (3x run)

Ask about Public Notices

Profassional Service Rates:
(13-week contract minimum)
Five lines $190.00
Six lines $215.00
(+) $25.00 sach additional line

AR MBULR B ot wnger "h. .Jm

Color Rates:

Spot Color $225.00
Full Color $450.00
Insert Rates:

$55.00 per thousand

Minimum size: 5" X 7"

Maximum size: 10" X 13"

Waeight over 6 oz. add $10.00 per thousand
*Delivery to printer by Monday of the issue week.

Tabloid Rates:

Inside Front Cover  $1,200.00

Inside Back Cover  $1,200.00

Back Cover $1,435.00

Center Spread $2,000.00

Full page $1,035.00

Half page $535.00

Quarter page $275.00

Around Town Guide Rates:

Full page $385.00/week

Half page $209.00/weok

Quarter page $105.60/weak

1/8 page $55.00/week

/16 page $31.90/week

Color $33.00/week

(13-week contract deduct 20%)

Paid Photos -$30.00 1/4th page
$60.00 1/2th page
$120.00 Full page

Website Rates:

Page Curl $500.00 fiat rate per month

Banner $450.00 (100,000 impressions)

Tile $400.00 (100,000 impressions)

Display $350.00 (100,000 impressions)

Classified $100.00 / per week

£-mail Blast  $125.00 / per blast

Miscellaneous Rates:
Black Business Profile
Layout and Design

$39.00 (1x run)
20% of total ad cost

Picture insert in ad $8.50

Placement 20% of total ad cost
Sponsorships Please ask
Typesetting $8.50

Indianapolis %m

Member: National Newspaper Publishers Assoctation | Hoosler State Pross Association | Soclety of Professional Journalists/Sigma Delta Chi
Indianapolis Chambor of Commerce and indiana Convention and Visitors Assoclation.
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INDIANAPOLIS RECORDER
ADVERTISING SPECS

General Rate Policy Ad Specs:
B Right Is reserved fo reject any copy or Tabloids/Around Town
llustration and to screen materials.
M Liability for error shall in no event exceed (4 colum:\s) .
cost of space occupied by item published 1 col. 2.4866" wide
- incorrectly. 2 col. 5.0729” wide
| Clon_'ns for ollowo'nces must be made in writing 3 col. 7.6615” wide
within 10 days of insertion. " e
B The Indionapolis Recorder is not responsible 4 col. 10.25" wide

for errors that are typewritten, or that are
received after published deadlines. Publisher

A Section/Business/Religion

may hold advertiser and its agency jointly and 6 columns)
severally liable for all sums due and payable to » ot ’
the publication. | 1 col. 1.7083 w.lde
W Charge accounts must be pre-approved and 2 col. 3.5167" wide
require a signed insertion order and contract. 3 col. 5.3250” wide
B The publisher assumes no liabliity for the ——
omission of an advertisement from any edition 4 col. 71333 wu_de
in which such advertisement was scheduled or 5 col. 8.9417” wide
ordered for publication 6 col. 10.75” wide
Deadlines: Order of Service/Legals/Classified
Around Town (9 columns)
Wednesdays at 5 p.m. for the 1 col. 1.1" wide
following week'’s issue 2 col. 2.31” wide
A Section/Business 3 col. 3.5167” wide
Fridays at 5 p.m. for the 4col. 4.72” wide
following week’s issue. Scol.  5.92/6" wide
Religion 6 col. 7.1333” wide
Advertising is due 7col. 8.3389" wide
9 8col. 954" wide
Mondays at noon. 9 col. 10.75" wide
, : ECORDER
JHIII MEDIAGROUP
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RELIGION ORDER OF
SERVICE RATES & SPECS

Frday, Reveciber 34, 2014 Indlsnspalis Recorder Sage 83

Top 10 ways churches drive away first-time guests

4 gramasd Ue g o 6. Pexrdpuagn Uy howr 1 ous ot rualked kighey,
[ 1 a cronch o & 9, Sommbers eiting gucsts

& 4 frw ks, yon Sorget B odowt st ey weve in thelr sant
lows c*n* M, iy You dos’t noad o puw. B,

oy
o madsdunhreg:  wernlp scrviss. Th

Advertise your weekly Order
of Service in the Indianapolis

=M1 351 inches (W)
x 3. inches (H)

Ad Size:

4 Columns
no

4.72 inches (W)
x 4. inches (H)

5 Columns

59278 inches (W)
x 5. inches (H)

S o2 = e e R@COrder, the original church
» ' " bulletin.
Ad Size Rate
Cols. (W) | Inches (H)| Per Week
Ad Size:
2 Columns 1 5 525.00
231 in. (W) 2 4 $50.00
3 3 $75.00
4 4 $100.00
Ad Size:
@l 3 Columns 5 5 $150.00
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INDIANAPOLIS RECORDER
BROADSHEET SPECS
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Full page
(6 columns)

10.75 inches (W)

X 21 inches (H)

15.325 (W)
Horizontal
(6 columns)

10.75 inches (W)
X 10.5 inches (H)

== Island
(5 columns)

8.9417 inches (W)
X 18 inches (H)
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INDIANAPOLIS RECORDER
TABLOID SPECS'

. =]

Full page Half page

(4 columns) Vertical
(2 columns)

10.25 inches (W)

X 10.5 inches (H) 5.0729

- inches (W)

X 10.25
inches (H)

Quater page
(2 columns)

5.0729 inches (W) 0 o o MARS
X 5.2inches (H) S A Aecil

Half page
Horizontal
(4 columns)

10.25 inches (W)
X 5.2 inches (H)
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INDIANA MINORITY
BUSINESS JAGAZINE

- ES Ty . o. . Rk
Indiana Minority Business y, T SemTrvest =
Magazine is the state’s 2= I . |
leading publication that ;
focuses on business,
litestyle, and diversity.
IMBM’s talented staff is
committed to publishing
a highly informative, yet _ ——
entertaining publication —— . .- ===
that's reflective of all T ST =
minorities. We represent == = SEeen
everyone from the e S
small business owner,
to the large corporation
and even the young
professional who's just
embarking on their
professional career.
The indiana Minority
Business Magazine is
unlike any in the state
because it is inclusive
of all minorities: women,
Latinos, Native Americans
and many more. No
matter what your interest,
IMBM is sure to reach your
target audience.
indiana Minority Business
Magazine is a certified ,
Minority and Women J TRCTR 57
Business Enterprise with W S N,
the state of Indiana. = ‘
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WHO’S READING
INDIANA MINORITY
BUSINESS MAGAZINE

Here is some demographic information that may help you choose
Indiana Minority Business Magazine as the platform to promote
your products and services:

Target Readership

O African Americans [J Asian Americans [1 Hispanic Americans [ Native Americans
0O Business Leaders 0 Community/Civic Leaders [J Corporate Americans

O Disabled Americans (] Entrepreneurs {1 Women in General

Circulation
30,000

Readership
150,000

Indiana at a glance
Males: 49.2%
Females: 50.8%
Population: 6,483,802
Whites: 81.5%
Median
income: $45,427
Home '
owners: 71.5%

Largest Cities In Indiana
1. Indianapolis
2. Ft. Wayne
3. Evansville
4. South Bend
5. Gary
6. Hammond
7. Bloomington
8. Muncie
9. Lafayeite
10. Carmel

* Information provided by U.S. Census Bureau.
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PLAN YOUR
STATEWIDE COVERAGE
2015 EDITORIAL CALENDAR

First quarter: “Civil Rights Report”* provides
an in-depth analysis of how well the Civil Rights
act of 1964 and other measures have worked and
where we stand today on various areas of diversity.
IMBM also will showcase its annual Champions of
Diversity. Deadline Nov. 28, 2014.

Second quarter: “Up, Up and Away!” takes a
look at Indiana’s flight and aerospace industries.
Deadline Feb. 20, 2015.

Third quarter: “Entrepreneurship’ examines
successful Hoosier entrepreneurs and the path to

successful small business ownership. Deadline
May 22, 2015.

Fourth quarter: “Health, Beauty and
Fashion® takes a look at the contributions of these
industries to Indiana’s bottom line. Deadline
August 21, 2015.

Each cover story will include a “I.eaders
in the Field” and “Education and Training”
feature tied to its theme.

*These are working titles and may change prior to publication.



RMG Media Service Guide #5 1-04-2015 8 20

INDIANA MINORITY
BUSINESS MAGAZINE

ADVERTISING

Regular Rates

Color (1) Issue @9 (4] 4%
Full Page $3.200 $3.000 $2.825 $2.500
¥, Page $2.925 $§2,675 $2.487.50 $2,250
% Page $2.650 $2.350 $2,150 $2,000
13 Page $2.075 $1,875 $1.725 $1.600
¥ Page $1,500 $1.400 $1.300 $1.200
% Page $1,000 $§950 $900 $850
Back Cover $4,500 $4,200 $4,000 $3,800
Inside Front $4,200 $4,000 $3.800 $3,500
inside Back $4,200 $4.000 §3.800 $3.500
CenterSpread  $4,850 §4,450 $4,050 $3.650
Small Business  $500 $500 $500 $500
Combo Rates

IMBM

Color (1) issue @0 (3 4X)
Fuil Page $3.000 $2.800 $2,600 $2,400
% Page $§2,450 $2,150 $1,950 $1.750
¥ Page $1.300 $1.200 $1,00 $1,000
Back Cover $4,300 $4,100 $3,900 $3,700
Inside Fron! $4,000 $3.800 $3.600 $3.400
Inside Back $4,000 - §3,800 $3,600 $3,400
CenterSpread  $4,650 $4,450 $4.250 $4,050

Indianapolis Recorder Newspaper Combo Rates
*Rate ls based on $18.50 per col. inch
*Regular color charges are discounted based on number of combo

8/w (1) issue F20] 30 @x)
Full Page §2.131 §1,931 $1,731 $1,781
% Page $1.065 $965 $865 $765
% Page §632 $482 $432 $382
Color (1) Issue () 4] (3%) (4X)
Full Page §2,531 $2.281 $2,031 $1.781
% Poge $1.465 $1.315 $1.165 $1.0156
Y% Page $932 $832 $732 $632
Web Rates:

Top Banner (Large) $300.00/month

Side Rail (Small) $§200.00/month

Sido Rall (Medium) $276.00 /month

Weather-Sponsor Price Avallable Upon Request

RATES

Additlonal sizes/prices avallable upon request

Advertising Positlons: Price available upon request
Design, tayout

Reproduction and Prepress 20% of advertising cost
Combo Rates

When advertisoments for iMBM & the Indlanopolls Recorder are
purchased simultaneously.

IMBM Policy & Terms

Right Is reserved to reject any copy or lllusiration and to screen
matenials. Liability for error shall in no event exceed cost of space
occupled by llem publiished. IMBM Is not responsible for emors in
copy recelved that is not typewritten, or recelved after published
deadlines.

Publisher may hold adverliser and its agency joinily and severally
liable for all sums due and payabie to the publication. Visa,
Mastercard, and Discover cards accepted.

Charge account must be pre-approved and requlie a signed
Insertion order and contract. The publisher assumes no liability for
the omission of an advertisement from any edition in which such
advertisement was scheduled or ordered for publication.

Terms

Full poyment must accompany all materials afier space Is
reserved. In the event that the account Is tumed over to our
attomeys for collection , cllent agrees that he/ she shall be
responsible for cost of collections, including court-cost and
reasonable attomey fees, as well as the principle amount, plus
interest of 8% as the law allows.

Cancellation policy
Change or cancellations must be made on or before the space
reservation deadiine for appiicable Issue.

ECORDER
MEDIAGROUP
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INDIANA MINORITY
BUSINESS MAGAZINE
ADVERTISING SPECS
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Full page - 2/3 page Half Page
A. (W) 25" B. (W) 8.62 (vertical) A (horizontal) B. (vertical) C. (island)
x (H) 10" X(H)11.125 | A.(W)4.833 | (W)75 (W) 3.36 (W) 4.833
bleed X(H) 10 X(H)4.9166 x(H) 10 X(H) 75
B. (W) 5.083 .
X (H) 11.125
bleed
1/3 page 1/4 page 1/6 page Small
A. (square) B.(vertical) | A.(vertical) B. (horizontal) | A. (horizontal) | Business
(W) 4.833 (W) 2.388 (W) 3.56 (W)7.5 (W) 4.833 A. (W) 35
x(H) 49166 x(H)10 X(H) 49166 x(H)2.375 x (H) 2.375 xH)2
B. (vertical)
(W) 2.388 .
x (H) 4.9166

C. (horizontal)
(W) 75
X (H) 3.222

ECORDER

MEDIAGROUP
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INNOVATIVE ELECTRONIC
SOCIAL MEDIA STRATEGIES

THAT REACH

Our soclety Is entering an age where people obtain their news through alternative sources. That is why
the Indianapolis Recorder Newspaper and the indiana Minorty Business Magazine have embraced
emerging technology by revamping our websites and plugging into soclal media.

We offer integrated marketing campaigns that drive sales and awareness. With the growing trend
of activity through electronic and social media avenues more and more companies are looking for
intelligent markeling solutions that can drive consumer awareness for their brand.

E-Blasts :
Members of database receive electronic medla distributions
from the Recorder Media Group weekly. These E-blasts
include highlights from our print publications. the latest

in general and entertainment news, as well as client ads.
Adverlising on our E-blasts is an excellent way to reach the
community electronically.

E-Editions

The Recorder understands that the Influx of technology in
this society has provided milllons of Americans with access
to the world right at thelr fingertips. We also realize that
many of today’s readers want to stay Informed In a fast

and eco-friendly manner. That's why we offer readers an
option. In addition to our print publication, we also have the
Indianapolis Recorder E-edition. This electronic edition of the
newspaper Is an excellent way to have convenient access
quality news from your computer or mobile device

Facebook

The Indianapolis Recorder Newspaper has more social

media fans and followers than any other local minority

media competitor. Through this medium, we offer integrated

marketing campalgns that can drive traffic to your webstite,
ise awareness of your brand and help you improve your

brand’s reputation.

Mobile Apps

The Recorder Media Group Is In the final stages of
developing a mobile application. This mobile app allows us
to connect with readers ‘on an even greater - and faster -
scale. Among the many features of the app. readers will be
abie to enjoy the newspaper on the go from their cell phone
and will have the ability to scan QR Codes 1o leave ardicle
comments, enter contests, view advertisements, and see our
popular photo gallerles.

Television

Our popular ROAR (Recorder On Alr-Report) television show
is a &minute news segment that airs 12 - 15 times a week on
Comcast, Brighthouse, AT&T U-Verse, and local television.

Websites

www.indianapolisRecorder.com

www. IndianaMinorityBusinessMagazine.com

Both of our publication websites have recently been
redesigned, making them more visually stimulating and
Interactive. In addition to the latest news for their respective
audiences, visitors of both sites also have the opportunity to
access previous articles from both publications. And through
a partnership with the UPUI Libraty, Issues of the Recorder
dating back to 1899 have been digttized and are available for
viewing.Thatpartnershiphasrecentlybeenenhanced,making
the digitization project an ongoing thing for years to come.

e

ECORDER
MEDIAGROUP
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RECORDER
MEDIA GROUP

Recorder Media Group provides comprehensive media solutions that are customized to
meet the specific needs of each of our clients. Our talented group of strategists, writers,
graphic designers and event planners work hard so you don’t have to...from concept to
delivery, we're there every step of the way.

Our services include:
B Marketing

M Public Relations

M Collaterals

H Graphic Design

B Newsletiers

B Publishing

M Script writing

M Strategy development
Hl Promotional advertising
B Photography

Our staff prides itself on providing quality
service and comparable rates. Give us a
call today and we will access your needs
and submit a proposal that is custiomized
just for you.

Recorder Media
the missing pisce
fo yo 2zle.

ECORDER
MEDIAGROUP
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Our Non-Profit

JAWS

JAWS (Journalism And Writing Seminars) Is a nonprofit
instructional program established through the Indianapolis
Recorder Charitles to provide minority high school students
hands-on fralning ond exposure In the fleld of journalism.

The goal of JAWS is to encourage participants to major in
communications in college. graduate, and then pursue careets
in journalism.

Through a series of training sesslons that occur every September
- May, we develop the professional communication skills for
area youth. Industry professionals offer high school students
instruction on Journalistic writing skills through seminars and
allow students to apply their knowledge by writing news and
feature storles that are published in the Indianapolls Recorder
Newspaper. These published “clips® help students as they pursue
internship opportunities and as well as in thelr quest to enter the
workforce upon college graduation.

To participate in the program, students complete an application
package and are tested on basic skills. Those selected must
attend classes twice a month. generally on Saturday mornings.

Guest speakers, field trips and symposiums are scheduled
throughout the year fo supplement on-site instruction. A core
group of trainers conduct seminars on basic communication
skills at the beglinning of the year which includes:

8 Computer baslics

@ Basic writing

@l AP Style

B Gathering sources and inferviewing skiils
B Copy editing

B Newsroom procedures

8 Photography

B Layout and graphic design

For more information on JAWS or to discuss sponsorship
opportuntties, call (317) 924-5143,

B

ECORDER
MEDIAGROUP
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NOTABLE ACHEIVEMENTS
_ AND AWARDS

Messenger Award
Ist place”
J - “_h '

The Indianapolis Recorder Newspaper and the Indiana Minority Business Magazine takes
pride in providing quality editorial content and exceptional design. Maintaining a strong
community presence Is also a top priority tor both of our publications.

Here are some awards we were honored to receive
in recent years:

Phillip Randolph Messenger Award 1st place Best Use of Photography Award 3rd place
General Excellence Award 1st place Community Service Award 3rd place
Best Original Advertising st place Best Circulation Promotion 3rd place
Best Layout & Design 1st place General Excellence 3rd place
Best Layout/Design

Other Than Page One 1st place Best Practices Award

Best Editorial Cartoon 1st place Champions of Diversity Award

Best Church Page 15t place Indiana Journalism Award

Best Original Advertising 1st place Indiana Minority AIDS Coalition Media Award
Best Print Feature 1st place indianapolis Black Chamber of

Best Investigative Reporting 1st place Commerce Pioneer Award

Best Column Writing 2nd place Governor's Award

Best Entertainment Section 2nd place Mozel Sanders Foundation Humanitarian Award
Best Church Page 2nd place State of indiana Business Award

Best Circulation Promotion 2nd place World AIDS Day Media Award

Best Sports Section 2nd place

Best Lifestyle Section 2nd place

Best News Pictures 3rd place

Best Special Edition 3rd place

Best Editorial Cartoon 3rd place ECORDER

MEDIAGROUP
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CONTACT US

General questions or comments may be submitted by using our customer service form. Our business hours are
8 a.m. to 5 p.m. EST Monday-Friday. During non-office hours, please see below to find the appropriate person to
e-mall or leave a message. All employees can be reached via phone at (317) 924-5143.

Name E-mail Extension
Executive Leadership : -
President .
Shannon Willioms _ ShannonW@indyRecorder.com 330
Vice President
Angile Eggers AngieK@IndyRecorder.com 316
Sales
Mike Falker MichaelF@indyRecorder.com 301
Dale Foster DaleF@IndyRecorder.com 308
Chalton Graham, Sr. Chaltong@indyrecorder.com 310
Lisa Shoemake _ LisaS@IndyRecorder.com 307
Rita Wise Ritaw@indyRecorder.com : 309
Marketing .
Ebony Chappel EbonyCe@Indianapolisrecorder.com . 313
Business Office
Business Officer Manager
Crystal Dalton . CrystalD@IndyRecorder.com 325
Circulation
325

Newsroom
Copy Editor
Leslie L. Fuller Lestie@Indianapolisrecorder.com 324
Writers

" Victoria Davis victoriad@indlanapolisrecorder.com 318
Jessica R. Key _ Jessica@IndianapolisRecorder.com 315
Production
Production Manager
Joffery Sellers ' Jeff.Sellers@indianapolisRecorder.com 305
Art Director ' :
John Hurst John.Hurst@indianapolisRecorder.com 305
General
Newsroom Newsroom@IndyRecorder.com
Production . Layout@indyRecorder.com
Fax Numbers
(317) 9216653
(317) 924-5148

The Recorder Media Group Is not only a valuable resource
to the community; we are also a trusted ally.

ECORDER
MEDIAGROUP



Your Indianapolis
Recorder Newspaper
Connection

W_ho we are
Hi, | am Lisa Shoemake

Lisa Shoemake is a highly dedicated and
energized senior sales and marketing
executive with a knack for accessing the
tfrue needs of her clients. Her 14 years of
experience has helped her become the
highest-grossing representative at the
Recorder Media Group.

In addition to meeting the advertising
needs of her clients, Lisa also assists
with various marketing initiatives
and event planning efforts for
the Recorder Media Group.
She serves on a variety of non-
profit boards and volunteers
extensively in the community.
Lisa has a bachelor’s degree
in communications. In

| her spare time she enjoys
spending time with her family
and friends, socializing and
frequent tfravel. An alltime
favorite of Lisa’s is listening to live
entertainment.
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Indianapolis Recorder Newspaper INVOICE
2901 N. Tacoma Ave.
Indianapolis, IN 46218 DATE INVOICE #
4/27/2018| 147315
BILL TO
CONGRESSMAN ANDRE CARSON
LAUREN
300 E. FALLCREEK PKWY, STE 300
INDIANAPOLIS, IN 46205
P.O. NO. TERMS DUE DATE REP ISSUE DATE| FED. ID# 35-0853913
ON RECEIPT |(4/27/2018 11 4/27/2018
ITEM DESCRIPTION QTY UNIT PRICE Run Date Page AMOUNT
A060 POLITICAL ADVERTISING 31.5 36.30(04/27/18 A7 1,143.45
A0S53 COLOR / FULL COLOR 450.00 450.00
ID: VOTE
PROOF OF PUBLICATION Total
$1,593.45
Please make check payable to:
Indianapolis Recorxder. Balance Due §1.593.43

Please reference your invoice
number on your check. Thank
you for your support.
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& EchoPoint Media
Media Agreement / Invoice

THIS AUTHORIZES ECHOPOINT MEDIA TO PREPARE AND CHARGE TO OUR ACCOUNT THE FOLLOWING MEDIA ACTIVITY AT THE INDICATED

COSTS. .
Retumn Original; Retain Receipt DATE: 18-Apr-18
ESTIMATE: -
Client: Andre Carson for Congress
é Campaign: 2018 Primary
| TOTAL MEDIA COST (NET): $7.858.25]
-ﬁ EPM FEE (5%): $462.25
I
§ | TOTAL MEDIA COST TO CLIENT: $8,320.50|
:7
ACCEPTED FOR: Andre Carson for Congress
BY: DATE:
SEQUENTIAL LIABRITY:
Client and EchoPoirt agroo 1 0w Amer of Agvertalng o Uabitity tor pay tohs moia:

Tha sgency snal! ba aciely tisbia Kor payment of el macia nvolces If the sgency hes been paid for Doas invaices by D edvortiser.
Prior 10 peyment 10 (o agency, ha SVErUSAr BNl be sdaly lladte.

{MPORTANT: Thio agroamoni Guotes tha latest effective :siss of which we ere advised. mumnmwhmﬁnma Inplacing ordars. we will Invorietly ertar into contracts which whil, eccordng

1o o xparience end judgemn e, arnthe minimum rates for your advertising, snd protoc! you 68 far a3 possi ndor the P )y modi. 1, for oy reeaon, you donct use the amount of edvertsing
spocifiad in thoso contracts you will, umu.uunauhv-un-mmmmumnnmmmwnnmcmumlvm|nwmwlmmmmumuwmud
res,

EchoPoin1 Media - 407 N Fulton Street - Indionapolis. indiana 46202 - 317.264.8400 - 317.264,8401 (fax)
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@’: EchoPoint Media

407 Fulton Street
Indianapols, indiana 46202
T. 317.264.8400

F 317,264.8401

-ww.echopointmedia.com

Client:

Andre Carson For Congress

Campalgn _

2018 Primary

Radio Net Purchased
WHHH FM $ 1,508.75
WTLC AM S 51.00
WTLCFM $ 1,891.25
WTTS FM $ 1,126.25
WYXB FM S 2431.00
PANDORA S 850.00
Net Total $ 7.858.25
Fee $462.25
Invoice Total | $  8320.50
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PAGE 1/42

r REPORT OF RECEIPTS i

image# 201804269111734558

FORM 3 For An Authorized Committee Office Use Ony
1. NAME OF TYPE OR PRINT ¥ Example: If typing, type 12FE4M5
COMMITTEE (in full) : over the lines. ’

Andre Carson for Congress
IllllLl_LllLlllllllllllllJl#llllllllllllLlLlllI
IlllIJIILLLlLl'llllIIJ_llllllJlllllLlLJlIJIlIlIl

IP.IO..BOXL‘lGIGSJ TN U T T T S S U T U N VN AN T U Y TN TN IO N I O A O IJ
ADDRESS (number and street)
v L s i s g v s a s v s s g g g a4
Check if different
than iousl| Indi fi 46206
,e:m‘L'Sf"(Acé', L o v s g aa | 'P I L5 L] "I_L ]
CiY & STATE A ZIP CODE A
2. FEC IDENTIFICATION NUMBER V¥
. . STATE V¥ DISTRICT
C coos42021 3. ISTHIS x NEW AMENDED
- R REPORT (N) OR (A)

el R

4. TYPE OF REPORT (Choose One) .
{b) 12-Day PRE-Election Report for the:
(a) Quarterly Reports: _
X Primary (12P) General {12G) Runoff (12R)
April 15 Quarterly Report (Q1)
Convention (12C) Special (12S)
July 15 Quarterty Report (Q2)
' M M ¢ o 0 4+ Y Y Y in the
October 15 Quarterly Report (Q3) Election on 05 08 2018 State of
January 31 Year-End Report (YE) | (c) 30-Day POST-Election Report for the:
General (30G) Runoff (30R) Special (30S)
Termination Report (TER) M M 7/ 0 DO 1 Y Y Y ¥ in the
: Election on State of
M M / o ] L 4 Y Y Y M N 1 [ +] [} Y Y Y Y
5. Covering Period 04 01 2018 through 04 18 2018

1 certify that | have examined this Report and to the best of my knowledge and belief it is true, correct and complete.
Moriarty, Timothy, J.,,

Type or Print Name of Treasurer

Moriarty, Timothy, J..
Signature of Treasurer

04
[Electronically Filed] Date

Y vy v
25 2018

Y A 4

NOTE: Submission of false, eroneous, or incomplete information may subject the person signing this Report to the penalties of 52 U.S.C. §30109.

Office

L Low

FEC FORM 3
.

{Revised 05/2016)
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Image# 201804269111734589

SCHEDULE B (FEC Form 3)
ITEMIZED DISBURSEMENTS

Use separate schedule(s)
for each category of the
Detailed Summary Page

FOR LINE NUMBER:
(check only one)

IPAGE 32 oF 42

17 18 l:lwa 190
20a | |20 | 20¢ |21

Any information copied from such Reports and Statements may not be sold or used by any person for the purpose of soliciting contributions
or for commercial purposes, other than using the name and address of any political committee to solicit contributions from such committes.

NAME OF COMMITTEE (in Ful)
Andre Carson for Congress

Full Name (Last, First, Middle Initial)
A, EchoPoint Media Date of Disbursement
MM 7 .0 o I 1 4 A v Y
Malling Address 407 Fulton Street 04 18 2018
City State Zip Code I
Indianapolis IN 46202 FEC Identification Number .
Pﬁrgﬂge of Disbursement C . . .
Candidate Name Category/ Amount of Each Disbursement this Period
Type :
Office Sought: House Oisbursement For: . . 8320.50
Senate pimary [} General Transaction ID : DE10204
President Other (specify) v Memo ltem
State: District:
. n—
Full Name (Last, First, Middle Initiaf)
B. EZ Mailing Services Inc. Date of Disbursemant
— M M / D D 7 Y Y Y Y
Malllng Address 1832 Executive Drive 04 18 2018
City State P Code
Identificati
Indianapolis N 46241 FEC Identification Number
Purpose of Disbursement
grt?nling C
Candidate Name Category/ Amount of Each Disbursement this Perlod
Type : - S L.
Office Sought: House Disbursement For: ' , , 181.50
Senate Primary  [] General Transaction ID : D609935
President Other (specify) v Memo Item
State: District:
Full Name (Last, First, Middle initial)
C. Ganapini, Lauren, , , Date of Disbursement
— " ] 1 ] o ? A} Y Y A
Mailing Address 439 S College Ave 04 13 2018
City State Zip Code T
FEC | f
indianapolis IN 462031022 C Idenification Number
Purpose of Disbursement ’
S;‘l’ary C
Candidate Name Category/ Amount of Each Disbursement this Period
Type - . -
Office Sought: House Disbursement For: , C oy - 2_264;94
Senate Primary  [_] General Transaction ID : D610088
President Other (specify) v Memo Item
State: District:
SUBTOTAL of Disbursements This Page (optional) » 10766.04
? ] .

TOTAL This Period (last page this line humber oniy)

FEC Scheduls B (Form 3) (Revised 05/2016)
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RADIO
ONE

THE URBAN MEDIA SPECIALIST

(Indianapolis)(WHHH-FM; WNOW-FM; WTLC-FM; WTLC-AM;WNOW HD2,
WHOW HD3)

Political Broadcast Advertising Disclosure Statement
EFFECTIVE as of 1/27/18

Legally Qualified Candidates: The stations provide political advertising to candidates who are
legally qualified by either (1) publicly announcing their candidacy for a specific office; or having
made a substantial showing of genuine candidacy, and (2) if elected, are qualified under the
applicable federal, state or local law to hold office. Candidates for federal office are afforded
“reasonable access" to air their political commercials. The stations are not required by law to
sell advertising time to state and local candidates. Nonetheless, the stations maintain the right
to exercise our good faith judgment to determine which state or local races, if any, are of
greatest significance and therefore the stations may refuse to sell time to candidates for non-
federal races.
’

Candidate “Uses”: A “use’ is defined as a non-exempt positive appearance on the air by a
legally qualified candidate in which, the candidate's voice is identified or is “readily identifiable”
by the listening audience. Thus, “use” can be conveyed by the candidate reading the
sponsorship tag or the candidate being identified as the person reading the tag; i.e., “Paid for
by..." or “Sponsored by..." Such sponsor identification complies with the requirements of Section
317 of the Communications Act. The purchase of time by the candidate or the candidate's
authorized campaign committee, or authorized agent with the use of the candidate’s voice to
promote his or her election to office, qualifies as authorized "use”.

Equal Opportunities: A station that permits a “legally qualified” candidate for public office to
“use” its facilities must then afford "equal opportunities”, often referred to as “equal time,” to all
other candidates for that office. A candidate acquires a right to equal opportunities only when
an appearance is made by an “opposing” candidate. A candidate's right to equal opportunities
arises only when a timely request is made, and such requests must be made within seven days
of an appearance by an opposing candidate. The stations also may limit the amount of time
sold if: (1) the grant of the request would seriously interfere with the station’s duty to program in
the public interest or (2) the grant of the request would give the last-minute purchaser an unfair
advantage over opposing candidates by allowing him or her to saturate broadcast time during
the last few days before an election.

Political Rate Window: Political rates for legally qualified candidates are available during the
45-day period before a primary or primary run-off election and during the 60-day period before a
general or special election. Under the “lowest unit rate” (LUR), and within the political windows
for specific elections, the stations extend their most favorable quantity or volume discount to any
legally qualified candidate regardless of the number of commercials purchased by the
candidate. The LUR applies only to charges made for the same class and amount of time. The
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LUR is based on the most favored rates during the relevant- weeks within the palitical rate
window at the time of the request by a candidate to air his or her commercials. Since the most
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favored quantity and volume discounts may vary within the political period, each station's LUR
may vary. Outside of the political rate window for LUR, the stations may extend commercial
time to legally qualified candidates at prevailing rates.

Other Ballot Advertising: Generally, “issue advertising” does not involve programs or
announcements advocating the election or defeat of a political candidate. Accordingly, issue
advertising is not subject to the general political broadcasting rules and not afforded the LUR.
Nonetheless, issue advertising must comply with the FCC's rules on sponsorship identification
and sponsorship list retention within the public file. Political action committees, other
organizations, and individuals unaffiliated with a candidate who purchase time advocating the
election or defeat of a particular candidate are not entitled to the LUR.

Availability to Place Political Commercials: During normal business hours, 8:30am until
5:30pm, Monday through Friday, legally qualified candidates may place advertising time by
completing and signing the National Association of Broadcasters (NAB PB-17) Agreement Form
for Political Candidate Advertisements, along with payment in advance by cash, certified check,
or credit card authorization completed by the candidate or authorized committee. Advertising for
political candidates may be placed and aired through Election Day.

Production, Tape, and Copy Delivery: Produced tapes for political commercials must be
delivered to the radio station no later than twenty-four hours in advance of the scheduled
commercials to ensure compliance with FCC sponsorship identification rules. Copy and any
required production for political commercials must be provided to the station a minimum of two
business days in advance of airing. Any excessive editing, dubbing, and remote recording will
be subject to charges, rates to be determined. The stations reserve the right to alter any political
advertisement to ensure compliance with the FCC's sponsorship identification requirements.

Classes of Time: The stations provide different classes of time for political candidates. The
identifiable classes of time will define the time period, and the level of preemption, including the
LUR. Each class of time and the accompanying rates will be identified in the attachment to this
disclosure statement. Preemptible is the “lowest unit rate” and offers the station's most favored
volume or quantity discounts. Preemptible time has a level of clearance between 10% and
40%. Non-preemptlble time is a level of rates above the “lowest unit charge”, having a Ievel of
clearance between 85% and 95%! When political commercials are preempted, the stations
make every attempt to provide timely make goods within the schedule ordered. Commercials
are made good in the same daypart or time period in which they were ordered, or a credit is
issued if the commercial cannot be made good within the schedule. While the political

‘candidate is afforded the LUR for the days and dayparts effective during the political window,

the candidate may, at his or her own discretion, elect either class of time based on the level of
preemption. In the case of candidates for federal office, the stations are required to provide
reasonable access to each station’s overall schedule. If a particular time period is sold out, the

station must provide reasonable access to accommodate such time periods with available
commercial inventory.

Right to Amend Political Rates and Transactions: The stations reserve the right to cancel or
modify any sale of advertising made or contract entered into for the sale of time on the station,
pursuant to the FCC's requirements regarding “equal opportunities” and “reasonable access” in
the case of federal candidates. Where such cancellations or modifications are necessary,
advertisers will be advised and rebates, schedule changes, or other adjustments will be made
as may be appropriate.



Not an Offer to Sell: This disclosure statement does not constitute an offer to sell time, nor is it
a contract; rather, it is a statement of the policies that the stations, in good faith, attempt to
follow in connection with the sale and placement of political advertising. The terms of any actual
sales of time are contained in the stations’ sales contracts and none of the matters contained in
this disclosure statement are incorporated by reference in the sales contracts.

M~ i iD=
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Radio One (Indianapolis)
Notes: '
Rates as of 3/24/18

All rates subject to change

P e ») P e D P Stinle on-Pre

. =) 0 R - ate

60 60 0 0
Monday-Friday 6a-10a $45 $80 $30 383
Monday-Friday 108-3p §35 $78 $38 $70
Monday-Friday 3p-7p $60 $115 $35 $30
Monday-Friday 7p-12m | $5_ $26 $35 $48
Saturday 6a-10a $10 $25 $20 $30
Saturdsy 10a-3p $10 $20 $30 $50
Saturday 3p-7p $48 (1] $25 $45
Saturday 7p-12m [T $30 $30 13
Sunday 6a-10a $5 $25 $10 $20
Sunday 10a-3p $5_ $10 $10 $20
Sunday 3p-7p $20 $35 $15 $20
Sundag 7; 2m $20 $25 $5 $10

O P plible on-Preemptib Pree on-Pree

D Rate Ra Rate Rate

60 60 0 0
Monday-Friday 6a-10a | $38 $56 $25 $50
Monday-Friday 10a-3p $25 - 340 $25 350
Monday-Friday 3p-7p | 845 $80 o 76
Monday-Friday 7p-12m $8 $10 $20 $28
Saturday 6a.10a $10 $18 $10 $20
Saturday 10a-3p $10 $20 $18 $20
Saturday 3p-Tp $10 $18 . $10 3
Saturday 7p-12m (1] $10 $16 $28
Sunday 6a-10a 35 s $15 $20
Sunday 10a-3p $5 $10 $10 $20
Sunday 3p-7p [1] $15 $5 $10
Sunday 7p-12m $2 $10 $5 $10

WTLC-FW Non-Preemptible  Preemptible Non-Preemptible
Dayparts Rate

: :30
Monday-Friday 6a-10a

Monday-Friday 10a-3p

Monday-Friday 3p-7p

Wonday-Friday 7p-12m

Saturday 8a-10a _S20
Saturday 10a-3p | §23
Saturday 3p-7p
Saturday 7p-12m
Sundai 6a-10a
Sunday 10a-3p

Sunday 3p-7p
Sunday 7p-12m

A Preemp on-P b Preemp on-Preemptible
Dayp Rate Rate Ra Rate
60 S Q Q
Monday-Friday 6a-10a $10 $25 $10 $10
Monday-Friday 10a-3 $10 328 $5 $10
Monday-Friday 1p-3p $10 $50 §5 $35
Monday-Friday 3p-Tp $10 $20 $2 $10
Monday-Friday 7p-12m | $5 $10 $2 $10
Saturday 6a-10a $5 $10 $10 $15
Saturday 108-3p $10 $20 (5 $10
Saturday 3p-7p -$8 $20 $5 | $10
Saturday 7p-12m $10 $18 $5 $10
Sunday 8a-10a $5 $18 $5 $10
Sunday 10a-3p $5 $10 $5 $10
Sunday 3p-7p 35 $10 $5 $10
Sunday 7p-12m $5 $10 $5 $10
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Monday-Friday 6a-10a $10 $12 $22
Monday-Friday 10a-3p $5 $20 $10 $15
Monday-Friday 3p-7, $10 328 $11 $15
Monday-Friday 7p-12m | $5 $5 $5 $5
Saturday 6a-10a $2__ $10 35 (1]
Saturday $0a-3p $10 $20 $10 $16
Saturday 3p-7p $10 $10 $10 $10
Saturday 7p-12m $5 $5 $11 $12
Sunday 8a-10a $10 $5 $5 $5
Sunday 10a-3p $10 $20 $15 $10
Sunday 3p.7p $10 $5 $10 $5
Sunday 7p-12m $10 $5 $5 35
and 0 Pre 0 P 0
Da R ¢ R R
60 60 0 0
Monday-Friday 6a-10a $10 $20 $10 $18
Monday-Friday 10a-3p $10 320 $10 $26
Monday-Friday 3p-Tp 310 $20 310 315
Monday-Friday 7p-12m $10 310 [ $10
Saturday 8e-10a $5 $5 $5 $10
Saturday 10a-3p $6 $10 $10 $10
Saturday 3p-Tp 35 6 $5 315
Saturday 7p-12m $5 $5 $8 $8
Sunday 8a-10a $10 $10 35 $10
Sunday 10a-3p $10 $10 [ [L)
Sunday 3p-7 $10 _$10 $S $10
Sunday 7p-12m $5 [ 5 $5
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